
NEWSPAPER  

SALES
VEHICLE
M E D I A  D R I V E S 75%

32%
ONLY 14%

NEWSPAPERS ARE THE TOP SOURCE FOR DRIVING 
CUSTOMERS TO DEALER WEBSITES IN THE BUYERS CYCLE

MEDIA INFLUENCE ON VEHICLE BUYING

NEWSPAPERS 
RANK HIGHEST 
FOR COMPARING 
AUTO PRICE$

BASIS OF RESEARCH
Online panel (Yconic formally Uthink) sampling 
2,461 Canadians by Totum Research on behalf of 
Newspapers Canada. Study performed October 
2014. Scope of research: National: English (83%) 
and French (17%). Targets: Age, gender and regional 
targets were applied to ensure valid representation*. 
Presentation: Based on 487 buyers of new vehicles in 
the past two years. Variance: Margin of error  ±4.4% 
at the 95% confidence level. 
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(Station + Web)

Radio 
(Print + Web)

Magazine 
(Print + Web)

Auto Sales 
(Media*)

Social Media** Other*** 
Non Auto Sites

*Autotrader, Kijiji etc. (print & web)  ** Facebook, Twitter, Google+ etc.  ***Websites excluding those listed and Auto Manufacturer, Model & Retailer sites.

Stage 1: Thinking about buying Stage 2: Researching Stage 3: Ready to buy

* Sample = Gender: Men 49%, Women 
51%; Region: West 28%, Ontario 37%, 
Quebec 26%, Atlantic 9%; Age: 18-34s 
46%, 35-54s 25%, 55-64s 17%, 65+ 12%  
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The  trusted advice on Community Newspapers

For Market Research, Campaign Planning and Support 
in community newspapers in Alberta & NWT

1-800-282-6903  ext 235 • www.awna.com


